










Exhibit Hall:
In special consideration of the importance of interacting with 
attendees, FBD has scheduled exhibit hours to correspond with 
registration hours.  Refreshment breaks are scheduled for Thursday 
and Friday, morning and afternoon, in the exhibit area.

Number of Ad Pages
  1  2
  3  other

Location Preferences
 1st
 2nd
 3rd
Company

Telephone (            )

Fax (            )

Address

City, State, ZIP

Individual to receive all correspondence

Telephone & Fax No.
(if different from above)
Mailing Address
(if different from above)

Ad Payment:
 $400 per inside page 

Credit Card (circle one):

Card Number:

Expiration Date:

Name on Card:

Special Instructions:

Past Advertisers
Houghton-Miffl in Company  

IBM Corporation

 Journal of Emering Markets

McGraw-Hill/Irwin

Prentice Hall Publishing

South-Western, a part of Cengage Learning

Micheal J. OCles College of Business, Kennesaw State University

Sam M. Walton College of Business, University of Arkansas

Dr. Lou E. Pelton & The Journal of Marketing Channels

School of Business, University of Houston-Clear Lake

 

Don’t miss out on this great advertising opportunity!

DEADLINE to be listed as advertiser in program:  December 4, 2009
PDF FILE must be received by:  December 12, 2009
PAYMENT due by:  December 12, 2009 

FBD 2010 � March 2-6, 2010 � Advertising Order Form � RESERVE YOUR SPACE NOW

Hotel Accommodations:
Sheraton Dallas Hotel is the headquarters for FBD’s 37th annual 
meeting.  Exhibitors may take advantage of the group rate available 
through the FBD room block.  Hotel reservations received after February 
15, 2010, will be accepted on space and rate availability basis.

Come Visit Dallas
Dallas, the ninth largest city and part of the fourth largest metropolitan 
area in the U.S., is a leading business and meeting city.  The city offers 
much for meeting attendees to enjoy at day’s end.  The city is home to 
the largest urban arts district in the nation, 13 different entertainment 
districts, four- and fi ve-star restaurants to satisfy any palate, sports 
teams, world class shopping, and family fun venues.  Its moderate 
weather and Southern hospitality are sure to please visitors.

Specifications for Ads FBD Program booklet
• Method of binding: Perfect binding
• Publication trim size: 6” wide x 9” high.
 Maximum image area for non-bleed ads is 5-1/2” x 8-1/2” with 1/4” 

white space around ad layout.  For ad layouts that bleed, allow 1/8” 
for bleed.

• PDF fi le. 
• For more specifi c instruction please call Leonard Love at 

281.283.3245 or email:  loveleo@uhcl.edu.

Make check payable to FBD and mail to:
Leonard Love 
University of Houston-Clear Lake
School of Business
2700 Bay Area Boulevard
Houston, TX 77058
Offi ce: 281.283.3245
Fax: 281.283.3951
Email: loveleo@uhcl.edu


